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We have invited business leaders to speak to us as part of our "Outside Inside" programme, which brings
our clients' voices into the firm and gives us a better understanding of them personally as well as their
businesses, strategies, market challenges and opportunities. Many of our clients have told us that they are
facing internal pressure to do things more efficiently. They are looking for advisers to provide more
flexible resourcing solutions – and more innovative and efficient services.
A recurring theme is that they expect their legal advisers to have deep sector expertise, commercial
insight into their business and be able to anticipate challenges – and turn them into opportunities.
"Client service is not just about excellence, and excellent legal advice – it's also about empathy and about
making sure the client feels they have got value from the service, that their interests are being looked
after, that they're in safe hands," said CEO Mark Rigotti.
CEO Mark Rigotti spoke to business journalist James Ashton about what client service means in the
modern business world and his own personal experience.

KEY CONTACTS
If you have any questions, or would like to know how this might affect your business, phone, or email
these key contacts.
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LEGAL NOTICE
The contents of this publication, current at the date of publication set out above, are for reference
purposes only. They do not constitute legal advice and should not be relied upon as such. Specific legal
advice about your specific circumstances should always be sought separately before taking any action
based on this publication.
© Herbert Smith Freehills 2019

SUBSCRIBE TO STAY UP-TO-DATE WITH LATEST THINKING, BLOGS, EVENTS, AND MORE
Close

© HERBERT SMITH FREEHILLS LLP 2019

